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W E L C O M E

In June 2018, the Impact Acceleration Accounts (IAAs) at the Universities of 
Essex, East Anglia and Sussex were each awarded Business Boost funding from 
the Economic and Social Research Council (ESRC) to work with the South East 
Network for Social Sciences (SeNSS) Doctoral Training Partnership (DTP) to 

encourage greater collaboration and engagement between social science researchers 
– particularly postgraduate researchers – and businesses.

The project was conducted over a 12 month period and had the central aim of 
enabling social science postgraduate students to engage with the wider business 

community. Training events, workshops and funding was made available to 
students to equip them with the skills they need to shape their research for a 
business audience. To guide the long-term strategic direction and to prepare 
for forthcoming Industrial Strategy Funding opportunities, additional work 
was undertaken to map and assess barriers to business engagement. All three 

Universities collaborated between themselves and with the wider SeNSS network 
to achieve the various aims and objectives of the Business Boost. This also involved 

appointment of a Business Engagement and Impact Officer.   

This showcase event marks the end of the period of funding, however the  
fund will leave a lasting legacy for SeNSS-DTP. An interactive online toolkit 

providing guidance for businesses, students and supervisors will go live on the 
SeNSS-DTP website.

We very much hope that you enjoy today’s conference and look forward  

to supporting existing and new partnerships in future.

T H E  B U S I N E S S  B O O S T  T E A M
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Day Two  
Into Business

T I M E

9.30-10.00

10.00-10.15

10.15-11.00

11.00-11.30

11.30-12.15

12.15-13.00

13.00-13.15

13.15-14.30

 

14.30-15.00

15.00-16.00

16.00-16.15

16.15-16.30
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Industry Engagement Fund
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Student: Aarni Tuomi (Surrey)
Industry: Hospitality and AI

Aarni explored the current and potential 
future use of technology, especially 
robotics and AI, in the UK hospitality 
industry. The project consisted of in-depth 
interviews, field observations, and two 
ideation workshops. To engage with 
industry stakeholders more broadly, Aarni 
attended various relevant industry events, 
conferences and workshops in the UK and 
further afield, including in Finland, Ireland, 
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Student: Lucia Macchia (City) 
Industry: Employee Incentives

Collaborating with Richoa and Maritz, 
Lucia explored the links between 
redemption of employee awards and 
subjective well-being, and higher levels 
of motivation, productivity and job 
satisfaction. Redeemable items were 
then coded into categories: discretionary 
vs necessity, hedonic vs utilitarian, 
high vs low brand and time vs non-time 
saving items. Findings have led to further 
projects that aim to seek evidence that 
explains why rewards for self-courage and 
integrity and performance are associated 
to the redemption of items that are 
linked to higher happiness, in order to 
design interventions that encourage 
people to redeem the items that will 
increase their wellbeing, productivity and 
job satisfaction.

Student: Narayan Bhattarai  
(Royal Holloway)
Industry: Service

Narayan’s engagement has had 
a significant impact on both the 
researchers and business owners. 
26 entrepreneurs were visited, and 
emerging findings shared from Narayan’s 
research on varying experiences of 
the digitally-empowered Nepalese-
origin entrepreneurs. These findings 
enabled entrepreneurs to learn 
various techniques to boost business 
performance in the digital age. An 
increase in opportunities connecting 
them within the business communities, 
and share best practices, especially 
about adopting digital means and 
utilising them in the fullest by addressing 
possible challenges have arisen from this 
work. 

Student: Pablo Pereira-Doel (Surrey)
Industry: Hotel and Technology

Pablo’s behavioural science intervention 
explored the effectiveness of persuasive 
communications in encouraging hotel 
guests to exhibit more pro-environmental 
behaviour while showering. Working in 
partnership with Aguardio ApS, a Danish 
technological company, and seven tourist 
accommodations around the world, 237 
smart water-saving devices were installed 
in 237 hotel rooms to nudge a reduction 
of shower time. Analysis of how different 
scenarios characterised by specific 
persuasive messages affect shower 
behaviour was undertaken, the findings 
from which are now aiming to inform TUI, 
Scandic and Hilton Worldwide’s future 
environmental strategies.

Student: Mallika Tamvada (Essex)
Industry: Energy (India)

The fund supported Mallika’s visit to 
Powergrid Corporation of India’s offices 
and rural locations where their corporate 
social responsibility (CSR) activities had 
been implemented. There she collected 
the required information to support 
the development of a quick and easy 
reference on CSR and business and 
human rights (BHR) practices, within 
the scope and ambit of mandatory 
CSR legislation in India. A follow-up 
academic-industry conference on CSR 
and BHR lead to Mallika being invited 
by the Executive Director of the United 
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Nations Global Compact Network, India 
(UNGCN-I), to engage in promoting 
collaborated CSR activities of Indian 
companies. Mallika is current working 
on drafting a mechanism and designing 
a strategy for promoting collaboration 
between Indian companies for CSR 
activities to be shared with the UNGCN-I.

Student: Frank Donkor (Kent)
Industry: Pharma (UK & Ghana)

Frank visited leading pharmaceutical 
companies and those connected with the 
supply chain, in both the UK and Ghana.  
Observation of operational activities 
and interviews with key stakeholders 
highlighted the problems faced regarding 
internal and external supply chain 
integration activities, and subsequent 
sustainability in a country context.  
Through this project, new links were 
created with UK and Ghanaian-based 
leading pharmaceutical associations 
(such as the European Federation 
of Pharmaceutical Industries and 
Association), and work to devise practical 
measures that can be used to solve/
mitigate the critical sustainable problems 
is planned for the future.

Student: Shaaba Lotun (Essex)
Industry: Social Media

Shaaba utilised the fund to formally 
collaborate with industry contacts 
resulting in a secured formal 
collaboration with the Royal Society 
for Public Health (RSPH), and advisory 
and impact collaboration with YouTube 
LLC. Shaaba hosted a ‘creator briefing’ 
event and recruited YouTube creators to 
create experiment stimuli, take part in 
studies, and promote online surveys to 
their viewers. A total of 18 creators were 
involved with a collective reach of over 1 

million potential participants. This project 
has enabled Shaaba to link with RSPH 
to co-host a future conference, and to 
secure YouTube’s agreement to continue 
in future discussions on how they can 
better protect the mental health of their 
viewers. 
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Student: Chao Ling (Surrey) 
Industry: AI and Robotics

The fund supported Chao to initiate 
partnerships with businesses in the 
field of artificial intelligence (AI) and 
chatbots through attending various 
related events, workshops, and 
conferences all focussing on AI and 
chatbots. Chao engaged with various AI/
chatbot companies based in the United 
Kingdom, Finland, Greece, Cyprus, China, 
Israel, among others, and conducted 
in-depth interviews with eight chatbot 
experts. Chao also organised two ‘Hack 
Hospitality’ workshops in the UK, which 
identified the current technology trends, 
discussed human-chatbot conversations 
and built future collaboration and 
partnerships with industry, facilitating 
knowledge exchange and networking 
between academics and industry 
practitioners.

Student: Bashair Ahmed (Sussex)
Industry: Emerging Markets

Bashair utilised the fund to hold a 
networking event in collaboration with 
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Additional Funds
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Business Engagement Case Studies

PhD student: Bashair Ahmed
University:  University of Sussex
Company: Companies seeking to 
invest in emerging markets

C O N T E X T

This research explored activism among 
children of migrants from the Horn of 
Africa based in London and Washington,
D.C. Findings applicable to the private 
sector include that children of migrants 
are not content to just send remittances, 
they are looking to have more impact 
with their skills, knowledge and finances. 
Children of migrants are interested 
in socio-economic development 
opportunities in countries and regions of 
origin and can be allies for companies 
who want to enter new markets.

R E S E A R C H

Bashair met numerous businesses as 
part of her research including diaspora- 
led companies to explore how to market
their services to the diaspora. This 
project, linked to her doctorate, allowed 
her to understand how research can
be valuable to people who, for example, 
want to work or invest in Ethiopia.

Bashair reports that additional funding 
she received enabled her to organise 
events and build networks making it
relevant for a wider audience.

I M PAC T

Bashair focused on bringing people 
together to raise awareness of 
investment opportunities and understand 
the motivations for the children of 
migrants looking to invest. Bashair aimed 
to help people see that they can have a
positive social impact through supporting 
businesses and collaborating with the 
private sector specifically:

• �Identification of future sustainable 
business 

• �Opportunities: Clearer ideas for market 
leaders on how an innovative focused 
research can open new opportunities 
for business to operate in markets 



15

ESRC  SENSS -DTP  I AA  BUS INESS  BOOST

PhD student: Jo Cutler,  
Psychology final year
University:  University of Sussex
Company: Better Good

Jo collaborated with Better Good, a 
US based technology company, to test 
an app which promotes personalised 
charitable giving by allowing users to 
set rules based on personal values and 
choices. Giving is tied to discretionary
spending. Examples include:

• �At the bar: Getting drinks with friends? 
Help a community get access to 
clean drinking water by automatically 
rounding up your tab.

• �Netflix and Charity: Waste 30 minutes 
on Netflix, automatically move a quarter 
to help educate a child.

• �Game Winner: When your team 
wins, pass on the good luck with an 
automatic donation.

C O N T E X T

Jo explored a business collaboration 
to ensure that work she did in the 
lab reflected real world challenges. 
Collaborating on the use of technology 
was a significant motivator. A synergy
between her interests and the business 
led to a thesis that used Better Good’s 
data-rich environment to understand 
charitable giving behaviours. For Better 
Good the collaboration was driven by a 
desire to optimise their application to 
maximise charitable giving, as well as an 
academic interest in the subject area.

R E S E A R C H

The collaboration’s two studies were 
mutually beneficial both to Jo’s PhD and 
the refinement of the app:

• �The first extended and combined two 
concepts from Jo’s existing PhD work 
in the lab to better understand the 
motivations for charitable giving and 
how these differ between people.

• �The second was inspired by giving 
behaviour in the beta version of 
the app; how the way information 
is presented differs from traditional 
fundraising methods and the impact 
this has on donations.

Jo and Better Good collaborated on 
these remotely and in person, with 
Jo visiting the team in California. In 
addition to these specific studies, more 
informal collaboration took place through 
the development of ideas, theoretical 
concepts, and having problem solving 
discussions.

I M PAC T

Jo’s knowledge on the psychology of 
charitable giving was highly valued. 
Through regular communication, Jo and 
Better Good were able to talk through 
conceptual issues, helping to speed up 
the development and refinement process 
for the app. Other more intangible 
impacts were described as:

“Jo might say something that 
could be the one thing that might 
save your company – it’s really 
valuable, but harder to measure.”

(Business)

“ Having Jo involved in the 
development process has been 
awesome; she’s a great person  
to bounce ideas off.”

(Business)

Communicating the need for  
and impact of charity donations
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PhD student: Narayan Bhattarai
University:  Royal Holloway 
University of London
Company: 31 Nepalese small 
businesses across a range of 
sectors

C O N T E X T

Narayan wanted to undertake research 
that would benefit businesses by 
supporting them to grow and develop.
The shared common interest between 
Narayan and the business owners helped 
to drive a range of collaborations,
complementing his doctoral research.

R E S E A R C H

Narayan’s research explores the needs 
of migrant entrepreneurs from Nepal. 
He collaborated with small businesses 
including accountants, lawyers and 
education providers to understand their 
experiences of using digital technology.

I M PAC T

Narayan’s research has had tangible 
benefits to the Nepalese business 
community. He has acted as a facilitator; 
helping the network grow and succeed:

“We [Narayan and I] involved 
the local communities. We did a 
half-day programme – we would 
present some basic stuff, sharing 
our knowledge. If someone 
wants to know about something, 
Narayan will refer us. If someone 
need an accountant, he will put 
us in contact, give us a lead. He 
introduced me to other community 
leaders and business people” 

(Business)

There is an appetite from the business 
community for Narayan to remain 
involved. They recognise his facilitation 
skills and there is opportunity to share 
learning within the community:

“They [business community] 
want me to be their mentor long 
term. They want me to create a 
network […] They want to share 
their experiences and different 
practices” 

(PhD Researcher)

Businesses have already benefited 
from collaboration and an IT support 
project between 3 or 4 businesses has 
developed. It is unlikely this would have 
taken place without Narayan’s input.

“For Narayan it was a very 
worthwhile exercise. He applied 
for the additional funding which 
helped him to develop his skills 
– managing the money and 
delivering what he said he was 
going to do. It helps PhD students 
grow for the future. This sort 
of project is important for skills 
development, it improved his CV”

(PhD Supervisor)

In addition, the engagement has 
improved the quality of the research:

“If a student can use these applied 
ideas, what they write in their 
thesis can be more powerful, more 
interesting”

(PhD Supervisor)

Engagement with digitally empowered entrepreneurs
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C O M P E T I T I V E  A DVA N TAG E 	  

with Dr Kevan Williams, Senior Lecturer 
in Strategy, Norwich Business School, 
UEA

This session explored how strategy and 
marketing are connected and together 
determine the fate of a business. 
Strategy is about creating a purpose for 
the business and managing its future 
development; but most importantly, 
strategy about winning and sustaining 
competitive advantage. Marketing is 
communicating the purpose of the 
business to our chosen customers – and 
we chose our customers, not the other 
way around!

ESRC  SENSS -DTP  I AA  BUS INESS  BOOST

E V E RY T H I N G  YO U  WA N T E D  TO 
K N OW  A B O U T  M AC RO E C O N O M I C S 
B U T  W E R E  A F R A I D  TO  A S K 

with Professor Naresh Pandit, Professor 
of International Business, Norwich 
Business School, UEA

This highly interactive session covered 
the main macroeconomic problems that 
an economy faces and discussed the 
main macroeconomic policy options 
that are used by government to address 
these macroeconomics problems. The 
macroeconomic environment is complex 
with many interrelated variables.  
Influencing one can have an impact on 
another and so governments have to 
form clear priorities. Participants were 
asked to browse current macroeconomic 
news stories before the session.	

I N T E L L E C T UA L  P RO P E R T Y  B A S I C S 

with Dr Nick Scharf, Lecturer & Course 
Director for Information Technology & 
Intellectual Property, Law School, UEA 

Intellectual Property (IP) deals with 
the protection and encouragement of 
innovation in technology, business, 
the arts, and the creative industries.  
Intellectual Property Rights (IPRs) are 
also ubiquitous and can be incredibly 
important commercially; especially in 
light of evolving technologies, markets 
and the knowledge economy. Although 
it is a diverse area of law, this session 
introduced IP and covered the basic 
principles over its three main areas of 
copyright, patents and trademarks.
	
C O R P O R AT E  S U S TA I N A B I L I T Y 

with Andrea Finegan, Business Boost 
UEA Academic Lead, Norwich Business 
School

This session covered what corporate 
sustainability means in different 
contexts, looking at triple bottom line, 
corporate responsibility and ethics. How 
companies can engage with and ensure 
corporate sustainability adds value to 
their business, the environment and the 
community.



13
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